
WOMl:N'g Cl:NTRI: 

"Serving the Sea to Sky Corridor" 

DON'T LET BAD CREDIT 

STOP YOU FROM GETTING 

THE CAR YOU WANT! 

NOW AVAILABLE 

0 Bad Credit 
0 Collections 
0 Bankruptcy 
0 Self Employed 

,.tti\\� \_\\ \ 

Everyone deserves a second chance 
This is your opportunity to get the 
vehicle you want while getting your 
credit back on track. 

Call Lena now 

at 604.813. 7886 

Working with a local dealer 
serving the sea to sky corridor 

for over 15 years 

D 9785 

*Draw date 6pm, June 25, 2010. Must be present to win. 
Odds of winning greater than I in 500. 

SQUAMISH LIVING AT IT'S BEST! 

BEST PRICE. .. BEST LOCATION $449,000 

• An easy commute 35 min 
to Whistler or 50 min. to 
Vancouver 

• Just over 1500 sq.ft.

• Open floor plan, high ceiling,
hardwood floor, large
windows 

• Mountain views, balcony and 
a backyard area. 

• Steps to golf course, shops
and mountain trails.
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News FROM THE vALLEv

Sponsorship more complex in 
a post-Olympic Canada 

by Andrew Mitchell 

I
t's a fact of life for amateur sports

that funding and sponsorship comes 

and goes with Olympic cycles, but how 

will Canadian athletes fare after their 

recent success in the 2010 Olympic and 

Paralympic Games? 

The Canadian Sponsorship Forum 

hopes to be able to help answer that 

question this weekend at their annual 

meeting - held in Whistler to coincide 

with the Paralympic Winter Games. 

"We will be presenting a Canadian 

Sponsorship Landscape Study, looking at 

the sponsorship landscape since 2009 and 

forecasting what it will look like after the 

Olympics and Paralympic Games - what's 

going to happen going forward and how 

it will affect sports organizations going 

forward," explained Christine Hogg, who 

is coordinating the event. She is also a 

sponsorship and marketing consultant for 

TrojanOne, which is co-hosting the forum 

with the Canadian Institute for Sports 

Marketing at Laurentian University. 

The study includes feedback from over 

750 sponsors, agencies and properties.and 

provides data on the size and scale of 

sports sponsorship as well as trends that 

are impacting sports - such as the current 

economic recession. 

The report also looks at spending 

by sector, activations trends, evaluation 

practices and strategic priorities for sports 

marketing. 

According to the 2009 study, sport 

sponsorship in Canada increased to $1.39 

billion in 2008, up 14 per cent from the 

previous year and 25 per cent over 2006. 

While 2009 was affected by the recession, 

sponsorship funding likely increased in the 

build-up to the 2010 Games. 

"(The forum) is not specific to sports 

marketing, we draw on everyone from 

not-for-profits to festivals like the Calgary 
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Stampede to corporate brands," said Hogg. 

"A lot of attendees are corporations, but 

there are also not-for-profits and sports 

organizations that are looking for ways to 

increase their own sponsorship." 

For the first time in the forum's four 

years the event will include workshops 

where different groups can discuss 

marketing opportunities, as well as review 

case studies. 

"Everybody wants to know what the 

landscape is going to look like after the 

2010 Games and how it will affect sports 

organizations going forward," I Iogg added. 

"Still, sponsors continue to see value in 

sports and good results in the Olympics 

and Paralympics, for example, do have an 

impact on sponsors and the public." • 

Whistler builders 
earn Georgie 
Awards 
Every year the Canadian Home Builders' 

Association of British Columbia recognizes 

developers and builders for building projects 

that showcase the state of the industry. 

Several Whistler projects have received 

Georgie Awards in the past, and 2009 was no 

exception. last week, the Fitzsimmons Walk 

townhouse project earned two awards, Best 

Townhouse Development and Best Kitchen 

under $40,000 (New). It was also a runner 
up in several other categories: Best Interior 

Design Display Suite (Single Family or Multi­

family), Best Project/Site Specific Website and 

Residential Community of the Year. 
Schreyer Construction ltd. won the Best 

Residential Renovation $500,000 to $749,000, 

and was a finalist in the Best Renovation, Any 

Room category. 

The Squamish Seniors Centre was also 

recognized, with an award going to Solterra 

and the District of Squamish for the Squamish 
Senior Centre on Village Green Way for 

Successful Public-Private Partnership. • 


